Business Nomination Form

The best applications will give specific examples of how the nominator has witnessed the business actively promoting bisexual/non-monosexual inclusion, equality, visibility or acceptance in diverse GLBTA and/or straight communities. Additionally, if applicable, the nominator should highlight any measurable outcomes the nominee business’s efforts have produced to achieve bi/non-monosexual inclusion, equality, visibility or acceptance in these diverse communities. Nominators should be sure to emphasize how the business’s contributions benefit bi/non-monosexual communities specifically, rather than GLBTA communities generally. BOP strongly recommends that nominators collaborate with nominees to ensure that nominators have the best, most complete information about nominees. The strongest nominations will include copies of the business’s strategic plan, mission, vision, advertisements and/or website materials that feature the bi/non-monosexual-inclusive resources discussed in the application.

1. Does the business’s strategic plan, mission, or vision specifically discuss promoting bi/non-monosexual inclusion, equality, visibility or acceptance and/or serving bi/non-monosexuals and bi/non-monosexual communities? If so, please include a copy of the strategic plan, mission, or vision text. Also, please discuss how well the business is adhering to its stated commitment in its strategic plan, mission, and vision relating to bi/non-monosexuals and bi/non-monosexual communities.  

2. Does the nominated business actively promote bi/non-monosexual inclusion, equality, visibility or acceptance in its advertizing and services? If so, how? What percentage of the business’s sales, advertising, or services is dedicated primarily to promoting bi/non-monosexual inclusion, equality, visibility or acceptance and/or to serving bi/non-monosexuals and bi/non-monosexual communities? Are the sales, advertisements, or services targeting bi/non-monosexuals integrated into the sales, advertizing or services targeting GLBTA communities? Straight communities? If so, how?

3. How many bi/non-monosexually identified individuals does the business sell to, advertise to, or serve? What percentage of the total population sold to, advertised to, or served does this represent?

4. If applicable, does the business include specific bi/non-monosexual coming out stories in their advocacy and/or advertising materials? On their website? Please include a copy of the business’s advocacy or advertising materials and/or website address that features the materials. 

5. Does the business collaborate with other businesses or community organizations to put on events about promoting bi/non-monosexual inclusion, equality, visibility or acceptance? If so, what are those organizations and businesses? What events, programs, services, or products have been produced by the collaboration? 

